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%=1 Worldwide Mobile Terminal Sales to End-Users in 2007

Vendor 2007 Sales 2007 Share 2006 Sales 2006 Share
1. Nokia 435,453.10 37.8% 344,915.90 34.8%
2. Motorola 164,307.00 14.3% 209,250.90 21.1%
3. Samsung 154,540.70 13.4% 116,480.10 11.8%
4. Sony Ericsson 101,358.40 8.8% 73,641.60 7.4%
5. LG 78,576.30 6.8% 61,986.00 6.3%
Others 218,604.30 18.9% 184,588.00 18.6%

TOTAL 1,152,839.80 100% 990,862.50 100%
HiAT 01,0007
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% 2 Top Five Smartphone Vendors, Shipments, and Market Share Calendar Year 2012

Vendor 20'12 Unit 2012 Market 20'11 Unit 2011 Market | Year over Year
Shipments Share Shipments Share Change
1. Samsung 215.8 30.30% 94.2 19.00% 129.10%
2. Apple 135.9 19.10% 93.1 18.80% 46.90%
3. Nokia 35.1 4.90% 77.3 15.60% —54.60%
4. HTC 32.6 4.60% 43.6 8.80% —25.20%
5. RIM 325 4.60% 51.1 10.30% —36.40%
Others 260.7 36.50% 135.3 27.50% —92.70%
Total 712.6 100% 494.6 100% —44.10%
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%3 Top Five Smartphone Vendors, Shipments, Market Share and Year-Over-Year Growth in 2014

2014 2013

Vendor SV}:)IIIL I::‘erét Market Share SV}:)IIIL I::‘erét Market Share Z(élﬁ:rigi 3
Samsung 318.2 24.50% 316.4 31.00% 0.60%
Apple 192.7 14.80% 1534 15.10% 25.50%
Huawei 73.6 5.70% 49 4.80% 50.40%
Lenovo’ 70 5.40% 45.5 4.50% 54.10%
LG 59.2 4.60% 47.8 4.70% 24.00%
Others 587.3 45.10% 407.4 40.00% 44.20%

Total 1,301.10 100.00% 1,019.40 100.00% 27.60%
Lenovo + Motorola 96.5 7.40% 58.4 5.70% 65.40%
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